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AUDIOVISUAL 


GOVERNMENT/POLITICS/TAXATION 


A/V: Make It Your ‘Baby,’ G. Griswold, June Dade County's Tax-Siash Battie, R. Rundell, December 

A/V Reaches for the Sky, G. Griswold, September Do Senators Read Their Mail? S.|. Hayakawa, June 

The Best in Public Relations Films, J. Goldsmith, February Government POs in the 80s, K. Rabin, December 

How to Select Your A/V Equipment, R. Reinhart, May Political Fund Raising, B. Haggerty, March 

The New Corporate Image Film, W.N. Burch, September Washington Focus (column) 

Norma Rae—New Folk Hero, R. Finehout, September 

Problems and Pitfalls of A/V, S. Rafe, September GRAPHICS 

Public Relations on Film (column) Ten Ways to Increase Graphic Impact, D. Sloat and A. Isacson, August 


TV: Corporate Management Tool, L. Talburt, September 


INTERNATIONAL } 
CLIENT/COUNSELOR Code of Conduct for MNCs, R. Barovick, October _ 
; How to Pick an Outside Counselor, R. Rogers, March Communicating Product Value Abroad, J. Berliner, October 
Be Meeting Client Expectations, G. Hammond, March East Europe's Trade Press, R.D. Fresh, October 
Internationai (column) 
COMMUNICATIONS Launching a Client Abroad, D. Dougherty, October 
The Communications Gap, R. Nessen, January PR Practices Abroad, J.B. Strenski, October 
Communications Trends in the 80s, J. Chancellor, January Public Relations in Scandanavia, O. Mathisen, October 
i Telling is Out, Dialogue Is In, K. Fenderson, July 
LEGAL 
CONSUMERISM Rights of Corporations, J. Brebbia, December 
Consumerism (column) 
MEDIA/PRESS RELATIONS 
CORPORATE PUBLIC RELATIONS/ADVERTISING Electronic Media (column) 
Advertising and the Public, R.C. Christian, November How to Arrange a Media Tour, M. Cooper, January 
The Cost of Corporate Advertising, P. Dardenne, November Split-Media Press Conferences, J. Normoyle, May 
Developing a Public Affairs Program, F.E. White, March The Tube vs. the Pencil Press, G.B. Bassford, May 
Measuring Advertising Effectiveness, November : 
The Media imperative Concept, M. Gropp, November MEETINGS 
Planning for Emerging !ssues, R.H. Moore, November Five Ways to Run a Cocktail Party Bar, B. Harris, May 
Power and Accountability, A. Marusi, May "Multiple Choice’ Meeting Promotion, H. Copeland, May 
TRW’s New Identity Program, November 
NONPROFIT 
Dee ECONOMICS/FREE ENTERPRISE Human PR tor Human Services, D. Blatchiey, November 
eran te ls Free Enterprise the Best System? H.C. Knickerbocker, Jr., August Nonprofit Public Relations (column) 
q + ‘Somebody Cares,’ E. Borden, December 
EMERGENCY/CRISIS 
Crisis Communication Planning, R.S. Smith, March PHOTOGRAPHY 
Crisis Planning and Common Sense, R. Detwiler, December Super Photos for Super Projects, F. Fajardo, August 


Three Mile Island: PR's Balaklava, R.C. Hyde, June 
EMPLOYEE RELATIONS 


Terminology for Non-Photographers, E. Herwig, August 
PLANNING 


Internal Communications (column) Force Field Analysis, K. Tucker, July 
Pencil Patterns for PiIOs, C.D. Crowley, July Matchbook Planning for PiOs, T. Brubeck, July 
Watch Out for That Truck! D.L. Raymond, June Planning a Promotion Strategy, B. Poirier, March 


Planning: Don't Act Without It, M.M. Stanton, June 
ENVIRONMENT/ENERGY/UTILITIES 
Environment/Energy (column) PRSA 
Three Mile Island: PR's Balaklava, R.C. Hyde, June Prospects for the Future, W. Harman, January 
The Utility Constituency, O.M. DeMichele, November 


PUBLIC RELATIONS 
EVALUATION/AUDIT Advertising and Public Relations, J.B. Haskins, November 
: Evaluating Public Relations, J.W. Swinehart, July Compensation: How's It Doing? L.J. Northart, September 
: Getting Full Measure from PR, D.H. Baer, July Criticism, Evaluation and Professionalism, D. Wilcox, November 
z Some Ways to Measure Results, D.K. Wright, July (Controversy column) 
A Funny Thing Happened. . . , A.M. Hattal, September 
FINANCIAL Item and Price Advertising, G. Beiswinger, February 
Boulware on Investor Relations, E. Langley, April Kicking the Bushelbasket Habit, P. Dardenne, August 
Corporate Tack for Municipals, G.S. Schwartz, April New Dimensions of Public Relations, P. Lesly, December 
Corporate Governance and the SEC, A. Quinby and E. Shankland, April Public Relations and Public Policy, W.H. Chase, May (Controversy column) 
Getting a Piece of ‘The Rock,’ J. Roop and L. Capozzi, April Public Relations in the '80s, H. Markley, December 
in Search of a Financial PR Pro, R. Cantera, April Semantics of a Profession, 8. Detwiler, April 
is Anyone Listening? R. Millman and J. Horton, April 
New Bali Game for Foreign Firms? April RESEARCH 
Quarterly Reports: Make Them Work, A. Roaiman and R. Jay, August Focus-Group Research, |. Hillebrandt, 
Smail investors: Are They Worth It? S. Witchel and J. Horton, April Literature Search and Analysis, K.L. Bevk, 
What Annual Reports Really Say, S.M. Loeb, August Public Opinion and the Social Crisis, G. Gallup, Jr., January 
What They're Saying About Annual Reports, L.J. Northart, August Research: How To and What For, C.E. Spitzer, February 
What to Expect from Your (annual report) Designer, M. Miller and F. Pagani, Sampling and Reporting Tips, R. Coyle and L. Stephens, February 
August 
SCIENCE 
FUTURISM Black Box Publicity, L. Eiler, February 
The Business World in the ‘80s, R.H. Larry, January An Old Star Tries a Comeback, E. Langley, October 
The Institutional World in the '80s, D. Schon, January The Scientific World in the ‘80s, M.L. Good, January 


Public Policy Forecasting, G. Molitor, January [Continued on next page} 
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SPEAKING/WRITING 


Care and Feeding of Speechwriters, J. Pope, May 
Fabriquote, Duraquote, Clonequote, R.B. Young, July 
Five Rules for Speechwriters, E.F. Brennan, May 
How to Get Your CEO Ready, F.J. Knapp, May 


SPECIAL EVENTS 


How to Celebrate an Anniversary, D. Schermerhorn, October 


TIME MANAGEMENT 


Evaluating Your Job the IE's Way, J.M. Sinclair, June 
Instant Replay for Management, L.G. Chambers, June 
Time Management, J.B. Strenski, June 


[Continued from page 56] 


PEOPLE 


Brian G. Dobson to vice 
president-corporate commu- 
nications from vice 
president-public relations, 
Iroquois Brands, Ltd. 
(Greenwich, CT). 


Michael L. Drake to vice 
president and manager from 
account executive, Ohio 
office, Maurer, Fleisher, Zon 
& Anderson (Columbus). 


Gloria B. Dunn to director 
of community and public 
relations, Herrick Memorial 
Hospita! (Berkeley, CA). 
Formerly public information 
officer, Good Samaritan 
Hospital. 


Ron Aaron Eisenberg to 
executive vice president from 
senior vice president, Mars- 
ton and Rothenberg (New 
York). 


Katherine M. Erdman, 
APR, to corporate public 
relations director from public 
relations director-U.S. 


Consumer Products, Johnson 
Wax (Racine, WI). 


Gay A. Fallows to vice 
president and group 
supervisor, The Rowland 
Company (New York). 
Formerly vice president, 
Ruder & Finn. 


Francis S. Fox to vice 
president-public and financial 
relations, Raytheon Co. 
(Lexington, MA). Formerly 
chairman, D.C. Heath and 
Co., Raytheon’s educational 
publishing division. 


Neil R. Gazel, APR, to vice 
president of public relations, 
William R. Biggs Assocs. 


BOOK REVIEWS FROM “THE PROFESSIONAL READER” 
Corporate Economic Education Programs, M. Emanuel, et al, December 
Creative Tabloid, C. Heiman, February 

Financial and Economic Journalism, D. Kirsch, August 

The Human Resources Revolution, A. Deutsch, July 

Military Publications, R. Weiner, March 

Modern Public Relations, J.E. Marston, June 

Moving On Up, T. Pollock, November 

Reporter's Ethics, B.M. Swain, January 

Selections from Managing the Human Climate, P. Lesly, October 
This Business of Issues, J.K. Brown, September 

Winning at Office Politics, A.J. DeBrin, March 


(Kalamazoo, MI). Formerly 
vice president and director of 
public relations, Beatrice 


Foods Co. 
Harriet C. Gonzalez, APR, 


to customer and employee 
communications director 
from public affairs 
administrator-customer 
communications, General 
Telephone Co. of Florida 
(Tampa). 


Steven L. Hunt to director 
of public relations and 
advertising, The Federal 
Land Bank of Louisville. 
Formerly director of public 
relations and 
communications, Paducah 
(KY) Chamber of Commerce. 


Ellsworth O. Jones, Jr., to 
public relations projects 
director from corporate 
public relations director, 


Johnson Wax (Racine, WI). 


Marvin L. Krasnansky to 
vice president, corporate 
relations, Foremost- 
McKesson, Inc. (San 
Francisco). Formerly vice 
president, corporate 
communications, Becton, 
Dickinson and Co. 


Kinnicutt 


Philip H. Kinnicutt to vice 
president of public relations 
and executive assistant to the 
chairman from director of 
public relations, Pacific 
Resources, Inc. (Honolulu). 
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